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First impression

Entrepreneurs can change the world - Grasshopper 
Original music by Carly Comando. Written & Produced by Sonja Jacob. 

Download "Chain Reaction" from iTunes http://bit.ly/OAmOG
http://www.youtube.com/watch?v=T6MhAwQ64c0&feature=player_embedded

http://bit.ly/OAmOG
http://www.youtube.com/watch?v=T6MhAwQ64c0&feature=player_embedded


Aim and tasks of the project

CReBUS project is aiming to develop a training system
in order to facilitate the development of entrepreneurship
competences for young entrepreneurs and
students/graduates between 18-35 years old, using Web
2.0.

TASKS:
• To define a curriculum for developing entrepreneurial 
competences, using Web 2.0 learning opportunities;
• To create a new online learning environment to support the 
development of the entrepreneurial competences for young 
people and graduates;
• To develop an online community and a social network;
• To increase the employability rate of young graduates;
• etc.



Target groups

• Young entrepreneurs (18-35 years old)
• Students/graduates of the faculties of
education, psychology, administration and
social sciences (18-35 years old)
• Representatives of employers and SMEs
• Chambers of commerce
• Local and regional employment agencies



IREA, Romanian Institute for Adult Education, Romania

University of Bucharest, Romania

University of Craiova, Romania
(was replaced with the University of Oradea, Romania
October 2011)
University of Latvia
CSCS, Centro Studi Cultura Sviluppo, Italy

DOCUMENTA Association, Spain

Bit Media e-Learning solution GmbH & Co KG,
Austria

Project partners



WEBSITEWEBSITE



1st version of the website

www.crebus.eu

http://www.crebus.eu


2nd version of the website

www.crebus.eu

http://www.crebus.eu


MOODLE PLATFORMMOODLE PLATFORM



Moodle platform

moodle.crebus.eu



CReBUSCReBUS onon FACEBOOKFACEBOOK



CReBUS on Facebook

www.facebook.com/crebus

http://www.facebook.com/crebus


DISSEMINATION MATERIALSDISSEMINATION MATERIALS



Flyer

www.crebus.eu/index.php?option=com_content&view=article&id=60&Itemid=68&lang=en

http://www.crebus.eu/index.php?option=com_content&view=article&id=60&Itemid=68&lang=en


Poster

www.crebus.eu/index.php?option=com_content&view=article&id=61&Itemid=69&lang=en

http://www.crebus.eu/index.php?option=com_content&view=article&id=61&Itemid=69&lang=en


Newsletter 1

http://www.crebus.eu/images/promo_materials/crebus_newsletter_1.pdf

http://www.crebus.eu/images/promo_materials/crebus_newsletter_1.pdf


EE--MENTORING MENTORING 
METHODOLOGYMETHODOLOGY



E-mentoring methodology



ONLINE GUIDE FOR QUICK ONLINE GUIDE FOR QUICK 
STARTING A BUSINESSSTARTING A BUSINESS



Online guide (draft)



TRANSNATIONAL NEEDS TRANSNATIONAL NEEDS 
ANALYSISANALYSIS



The objective of the WP 3

to identify students/graduates and young
entrepreneurs’ needs in order to develop a
e-mentoring system of business start-up for
CReBUS e-Learning Community



Reserch preparation stage
January 2011



Data collection stage
February 2011



Data processing and analysis
stage, March 2011

http://www.crebus.eu/images/tna.pdf

http://www.crebus.eu/images/tna.pdf


• matrixes (spreadsheets, tables);
• graphical methods (diagrams, graphs,

figures);
• statistical methods (using SPSS 17.0 

software):
– descriptive statistics – crosstabs, frequencies;
– non-parametric methods – K-S Test, Mann-

Whitney Test, Kruskal-Wallis Test
– hierarchical clustering; 

• interpretation. 

Methods of quantitative data 
processing and analysis



Introduction



Research sample

10 10

21

14

54

5 5

10

3

26

0

10

20

30

40

50

60

Austria Italy Latvia Spain Romania

Students /graduates
Entrepreneurs



Respondents’ profile 1

• Gender
• Age
• Education

• Education branch
• Education level of students/graduates
• Education level of entrepreneurs
• Specialisation of students/graduates

• Type of business
• Employment status of students/graduates
• Years of entrepreneurial experience
• Favourite social networks or internet environments
• Source of information



Respondents’ profile 2

• Personality traits
• Motives of business and life activity
• Favourite ways of learning



Overcoming of the challenges 
for business start-up

• Knowledge for business start-up
• Cognitive skills for business start-up
• Practical skills for business start-up
• Opportunities of practical experience for 

business start-up
• Necessary competences for business start-

up



Entrepreneurship education 
and training

• Students/graduates’ understanding of 
entrepreneurship education and training

• Students/graduates’ motivation of attending
entrepreneurship training

• Students/graduates’ experience of attending
and interest in attending entrepreneurship
course

• Promoting the entrepreneurship education at
the universities

• Start-up incubators at the universities



E-mentoring

• Opinion about an online mentoring activity
• Students/graduates and entrepreneurs’

interests in attending/supporting e-mentoring
• Entrepreneurs’ motivation in online 

mentoring
• Help for starting a business
• Students/graduates’ reading business

magazines
• Content of e-mentoring



CReBUS e-Learning 
Community

• Interest in the CReBUS e-Learning 
Community

• Transnational clusters of entrepreneurs and
students/graduates

• Profile of potential members of the CReBUS
e-Learning Community



Main questions

The answers to the main questions were 
defined as opportunities that should be 
provided to develop e-mentoring system of  
business start-up for CReBUS e-Learning
Community: 
– WHO (profile of potential members)
– WHAT (e-mentoring content)
– HOW (e-mentoring process)
– WHY (motivation)



WHO?WHO?

Profile of potential members



Gender and age of potential members 
of the CReBUS e-Learning 

Community



Education branch of potential 
members of the CReBUS e-

Learning Community



Transnational clusters of the
potential members

Potential members of the CReBUS e-
Learning Community (students/graduates 
and entrepreneurs) by type of business



Transnational clusters of
entrepreneurs



Transnational clusters of
students/graduates



Personality traits of potential 
members of the CReBUS e-

Learning Community



WHAT?WHAT?

E-mentoring content



Knowledge and cognitive skills
for business start-up

The most important knowledge for business start-up

The most important cognitive skills for business start-up



Practical skills for business start-up

3,34

3,38

3,43

3,47

3,48

3,52

3,55

3,57

3,64

3,65

3,71

3,39

3,38

3,45

3,5

3,46

3,53

3,58

3,59

3,68

3,68

3,77

3,21

3,39

3,39

3,39

3,54

3,5

3,46

3,5

3,54

3,57

3,54

2,8 3 3,2 3,4 3,6 3,8 4

Self-marketing and advertising skills

Networking skills

Skills of using information and communication
technologies (ICTs)

Skills for project management

Skills for time management

Teamworking skills

Skills for financial management

Skills for strategy making/planning

Communication skills

Leadership skills

Problem solving skills

Entrepreneurs

Students/graduates

Total



Themes of students/graduates’
interests



Themes of students/graduates’
interests



HOW?HOW?

E-mentoring process



E-mentoring process

• 30% of theory and 70% of practice 
• 2 hours per week
• efficiently and effectively
• opportunities of practical experience
• learning from successful entrepreneurs’

experience (mistakes, difficulties, success
stories, etc). 



Opportunities of practical
experience
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Opportunity to create and provide
business plans

Opportunity to foster a better
understanding of themselves

Opportunity to reinforce necessary
competences

Opportunity to make positive life
which allows to maximize personal

potentials

Opportunity to apply the skills which
are necessary for personal

development

Opportunity to learn from and with
successful entrepreneur

Opportunity to turn ideas into action

Entrepreneurs
Students/graduates
Total



Ways of learning
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networking

self-directed
learning

experience-
based

learning

learning by
doing

Entrepreneurs
Students/graduates
Total



WHY?WHY?

Motivation of potential members



Motives of business and life activity



Summary

WHO?
28 entrepreneurs and 74 
students/graduates. They are 
opportunity-driven, practice-
oriented, open-minded, success-
driven.

WHAT?
problem solving, business ideas, 
risks, business contacts, 
communication, personal 
development, managing the 
different functions within an 
enterprise, etc.

HOW?
30% of theory and 70% of practice, 
2 hours per week, efficiently and 
effectively, opportunities of 
practical experience, learning from 
successful entrepreneurs’
experience (mistakes, difficulties, 
success stories, etc).

WHY?
self-development and learning, 
success and independence, 
quality of life, implementation of 
their own ideas



www.crebus.eu
moodle.crebus.eu

www.facebook.com/crebus
www.pzi.lu.lv/index.php?id=pzipetnieciba_inc6

Thanks a lot for your attention!

http://www.crebus.eu
http://www.facebook.com/crebus
http://www.pzi.lu.lv/index.php?id=pzipetnieciba_inc6

